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FINAL EXAM 

 

Transmedia Storytelling Analysis Instructions 

 

► The transmedia analysis corresponds to the final exam of the course; 

► Each group of students will analyze one transmedia project already defined; 

► Develop your analysis according to the provided Analysis Guide;  

► Write your analysis in the format of a website, including the 10 topics of the 

Analysis Guide; 

► Create a website exclusively to present your analysis. Some recommended 

tools to build your website are:  

https://medium.com/  

http://www.wordpress.com 

http://www.wix.com 

http://www.weebly.com 

or any other possibility you prefer; 

► Check some examples of my former students: Mad Men, The Power Inside; 

► Develop the design of the website and define how you will distribute the 

content of your analysis. Be sure you include the bibliographical references; 

► Include images/videos referred to the project you are analyzing; 

► State clearly in the website:  

“This webpage was created for the master’s course “Transmedia 

Storytelling” at National Research University Higher School of Economics 

in Moscow, taught by Dr. Renira Rampazzo Gambarato in 2017” 

► Present your website with the transmedia analysis and your creative project 

in class. Each presentation should take 30 minutes on June 6, 2017; 

► Send the website link to rgambarato@hse.ru by the day of the presentation 

on June 6, 2017. 

 

https://www.academia.edu/4951620/Transmedia_Project_Design_Theoretical_and_Analytical_Considerations
https://medium.com/
http://www.wordpress.com/
http://www.wix.com/
http://www.weebly.com/
https://madmenfan.wordpress.com/2011/12/15/structure/
http://powerinside.wixsite.com/powerinside/home
mailto:rgambarato@hse.ru


Creative Project (Social Campaign) 

► Each group will develop and execute a creative project as a transmedia 

extension related to the transmedia project the group is analyzing; 

► The creative project will be included in the website, together with the 

transmedia analysis; 

► The deadline for the creative project is the same as the transmedia analysis: 

June 6, 2017. 

► As a transmedia extension, each group should create a social campaign: 

- Develop and execute a social campaign to call people’s attention to 

some social issue related to the transmedia project your group is 

analyzing; 

- Choose a social issue that is somehow connected to the transmedia 

project your group is analyzing, for instance, health issues, violence, 

immigration, housing, social prejudices, etc.; 

- In case your project involves offline activities, make a video 

documenting the project; 

- In case of video, the length = maximum 3 minutes. Be sure you 

include all the credits in the video (group members, supervisor Dr. 

Renira Gambarato, university, soundtrack, etc.); 

- Your project should be presented together with your transmedia 

analysis; 

- Check examples of my former students: #Ifeedcats; Winter is 

Coming; Pick up, Eat up (video) + Pick up, Eat up (Facebook) 

- Other examples: Ikea, Hope Soap, Frozen Cinema, Food Waste 1, 

Food Waste 2, Drunk Parents 1, Russian Ministry of Health, Donation,  

Smoking, Drunk Drivers, Greenpeace, Global Warming, Workout 

Billboards, Dancing Traffic Light. 

 

Presentation of the website with analysis + creative project 

► June 6, 2017 = all groups  

https://www.youtube.com/watch?v=lfNs9toQYJg
https://talkingobjects.org/portfolio-2/
https://talkingobjects.org/portfolio-2/
http://youtu.be/fUrOZePdytY
https://www.facebook.com/PickUpEatUp?fref=ts
https://vimeo.com/190261411
http://youtu.be/efc8jlnQfPQ
http://youtu.be/DEVN8sMHGMc
http://youtu.be/V0FvyIYeWOI
https://youtu.be/9K72SHEPOCE
http://youtu.be/5g7zOWu1e8o
http://viralmente.blogspot.it/2013/09/russian-ministry-of-health-awareness.html
http://www.criatives.com.br/wp-content/uploads/2012/07/Creative-Guerrilla-marketing-ideas-part2-4.jpg
http://www.criatives.com.br/wp-content/uploads/2012/07/Creative-Guerrilla-marketing-ideas-part2-15-550x382.jpg
http://www.criatives.com.br/wp-content/uploads/2012/07/creative-guerrilla-marketing-ideas-part4-5-550x390.jpg
http://www.criatives.com.br/wp-content/uploads/2013/07/paper_greenpeace_1.jpg
https://youtu.be/rZNiP2ufp_Q
https://youtu.be/mJB4DJpq4mw
https://youtu.be/mJB4DJpq4mw
https://youtu.be/SB_0vRnkeOk

